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 Director of the Maryland Rural Enterprise Development 

Center 

 Extension Marketing Specialist, College of Agriculture & 

Natural Resources, University of Maryland Extension. 

 Over 30 years of experience in production agriculture, 

agri-business and consulting to this position. 

 Currently works with agricultural entrepreneurs, 

develops new markets and networking opportunities, 

works with new and beginning farmers, and assists with 

business development and business planning. 

 Operates a grass-based livestock farm with husband. 

Ginger S. Myers     gsmyers@umd.edu          301-432-2767 
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2007 Extension Marketing 

Specialist 
Non-Tenure Contract Position 

Original Funding $100,000  2Yr. 

Position 

To enhance economic prosperity for  

Agriculture and Natural Resource  

producers and businesses by: 

– 1. Encouraging Entrepreneurship 

– 2. Develop new value-added enterprises 

– 3. Identify markets with a focus on local markets, including but not 

limited to the following: Farmers Markets, farm stores, roadside 

stands, pick-your-own, local produce sections of big box stores, 

consumer supported agriculture, restaurant sales, internet sales, 

small retail stores and home deliveries. 

 

 



Extension.umd.edu/mredc 

Encouraging 

Entrepreneurship 
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Case Study- Greenway 

Farm- pdf  9,475 

pageviews 

The Maryland Rural Enterprise Development Center site. 

www.extension.umd.edu/mredc 

(Combination of Dreamweaver and Drupal Sites) 

Total Pageviews:  58,401 for 2013 

Total Unique Pageviews:  33,572 



Food for Profit: A Branded Program Training 

Specialty Food Entrepreneurs in partnership 

with Penn State Extension- 

 

 

 

Develop new value-added 

enterprises 

 

Workshop program: 

Game Plan- Business Planning 

Food Law (state/municipal regulator/inspector) 

Food Safety 

Realities of Food Business (guest entrepreneur) 

Niche Marketing  

Social Media 

Packaging/Labeling 

Financing/Pricing 



Develop new value-added 

enterprises 

 • Food for Profit Series- Collaborative 

Project 
• 2012 won the Outstanding Entrepreneurship Program from the 

National Association of Extension Community Development 

Professional Association 

• 2012-14 NESARE PDP Grant to training Extension Professional 

in the program in PA,WVA,MD, and TENN 

• 2013 Program presentation at the National Value-Added Food 

conference 

• Have had 212 participants in the program in MD 

• 44 food businesses launched in MD since 2011 

• 22 Extension Educators certified as trained instructors, 6 in 

Maryland. 



Develop new value-

added enterprises 

• Maryland Niche Meat Producers Group 
– Customer Directory 

– Annual Conferences 

– Workshops with processors, chefs, institutional 

buyers 

– Central Maryland Poultry Processors Group 

– Working on Pricing and Expanding  

    Direct Sales 



Farmers Markets, farm stores, roadside stands, 

pick-your-own, local produce sections of big 

box stores, consumer supported agriculture, 

restaurant sales, internet sales, small retail 

stores and home deliveries. 

 





Ag Marketing Web Analytics Summary  

April 1, 2013 to December 31, 2013  

40,210 Pageviews   35,423 Unique Pageviews 

Top 10 on the Extension Web Site List! 





Other Projects and 

Partnerships 
• Annie’s Project 

• Beginning Farmer Success Project 

• Marketing Presentations 

• Small Farms Presentations 

• Digital Tool Box for Agriculture 

• Quarterly Marketing Newsletter 

• 12 Fact sheets and 6 Extension Bulletins 



Expanding Collaborative 

Network 

Entrepreneurship Business 
Development 

All things Food 
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